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About Girl on the Roof, Inc.

Founded in 2009 by Carol Reeve, Girl on the Roof amplifies the message, exposure, and impact
of organizations that aim to better the lives of others through education, arts, advocacy, and
principled economic development. We do this by crafting shout-worthy messages and
effective tools to communicate them. From strategic planning, identity, and graphic design to
social media, web sites, and video production, GotR'’s strategic marketing services generate
impressive results for impressive organizations. In short, we do marketing that matters.

Girl on the Roof has provided graphic design and video production support to the U.S.
Department of Education since 2016. Additional government entities include the State of
North Carolina Department of Natural and Cultural Resources and the State of Tennessee
Commission on Aging and Disability. In all, Girl on the Roof has served more than 200 client
organizations. More than 94% of our clients have hired us for repeat projects.

OUR CAPABILITIES
» strategic planning
* brand development and positioning
o visual brand (logo/identity) development
* marketing strategy development
e graphic design (print and digital)
e publicrelations
e copywriting, content development, and scripting
* social media management
e video production (promotional, instructional, live-action, and animated)
* website design and development
e keyword research and Search Engine Optimization
o digital advertising (Google Ads and more)

DIFFERENTIATORS
e Woman-Owned Small Business (WOSB)
e Economically Disadvantaged Woman-Owned Small Business (EDWOSB)
e The people you talk to are the ones actually doing the work, which saves time and
money while ensuring a quality end product.
* Founder + Chief Strategist has 25+ years of marketing experience.
e Unmatched customer service



CONTACT INFORMATION
Carol Reeve
carol@girlontheroof.com
Girl on the Roof, Inc.

2620 Woodberry Dr.
Winston-Salem, NC 27106
(865) 742-3409
www.girlontheroof.com

CODES + NUMBERS

GSA Schedule 541: Advertising and Integrated Marketing Services (AIMS)
Contract Number: GS10F100CA

DUNS: 025242829

CAGE/NCAGE: 707M3

NAICS:

541613 Marketing Consulting Services

541430: Graphic Design Services

512110: Motion Picture and Video Production
541511: Custom Computer Programming Services

CURRENT US GOVERNMENT CLIENT
United States Department of Education (since 2016)

PAST NOTABLE GOVERNMENT CLIENTS

White House Initiative on Historically Black Colleges and Universities (DoEd) — 2020-2021
State of North Carolina Department of Natural and Cultural Resources

State of Tennessee Commission on Aging and Disability

We've been working with GotR for several years now, and they consistently exceed our
expectations - always able to deliver high quality, creative, and outstanding results
with exceptionally fast turnaround. They are, to the core, great communicators, and
always know the right questions to ask and the right considerations to make. Every

time | feel that a project will be complicated or hard to achieve our desired results, they
blow me away with how easily they are able to get from our vague and complicated
requirements to a great finished product. They've set the bar very high!!

—Sally Harris, U.S. Department of Education




SAMPLE WORK for DEPARTMENT OF EDUCATION

(logos, social media, print, reports)
other work samples
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| love teaching

because my work

inspires hope and a love

for learning that goes

beyond the classroom

and school.”
Teachers
are ovt o

this world!
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#ThankATeacher

Kids who know

what BULLYING is

can better identify it.

Encourage kids to
speak to a trusted adult
if they are bullied or see
others bullied.

Talk about how to
safely stand up to bullying
and how to get help.
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This is where the quote goes. Lorem ipsum
dolor sit amet, consectetur adipiscing elit,
sed do eiusmod tempor incididunt ut labore
et dolore magna aliqua. Ut enim ad minim
veniam, quis nostrud exercitation ullamco.”

- First Last

MILITARY
APPRECIATION
MONTH

Education shouldn’t be
limited by a family’s

geographic location.

LEARN MORE
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Department of Education ReThink School Tour 2018

U.S. ED officials
1 and surrogates | 46 states -

+ 1 district

Secretary DeVos Diane Jones
Frank Brogan Andrea Ramirez
Jason Botel | Kim Richey
Jim Blew Kathleen Smith
Johnny Collett Scott Stump
Holly Ham | Jose Viana
Johnathon Holifield | Aimee Viana
Denisha Merriweather Mitchell Zais
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A Parent Guide to
State and Local
Report Cards

VOLUME 3 - 2021

ED COVID-19 HANDBOOK

Strategies for Safe Operation and Addressing the Impact of COVID-19
on Higher Education Students, Faculty, and Staff

Federal HBCU
Competitiveness
Strategy

FISCAL YEARS 2020-21 AND 2021-22
AGENCY HBCU COMPETITIVENESS PLANS
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Ventilation: Since the virus spreads more readily batween people indoors than outdoors, improving
air flow to reduce the concentration of viral particles can help reduce risk in indoor environments.
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CDC recommends a wide array of strategies to improve ventilation in buildinas. ranaina from.

opening windows and doors and using fans to installi
filtration systems. More information is available on CT

HEERF: With the HEERF grant funding prov.
updates to ventilation systems to improve t|
in-person learning. This includes both new ¢
incurred. For example, colleges could use th
in campus buildings or to set up temporary
IHES may also seok EEMA reimbursement fc
disinfection of certain campus facilities.

Testing for COVID-19

Testing: People who are fully vaccinated do not ne«
vaccinated person is exposed to someone with COVI
not develop any symptoms. If they experience any C¢
2 COVID-19 test. IHEs with fully vaccinated campuses
Among IHEs with mixed populations of individuals w|
individuals who are fully vaccinated can be exempte

Diagnostic Testing: All IHES should have a pian to i
operating with students in residence should make sp,
to isolate.

4. Invest in digital learning records to promote student mobility.

COVID-19 has disrupted the plans of students across IHEs. Many have had to physically relocate
‘while others have chosen to postpone or suspend their educational plans. In response to the
COVID-19 pandemic and the rapidly changing demands of the workforce, many students are
increasingly seeking and utilizing tools that were available prior to the pandemic, such as industry
certifications, stackable micro credentials, and online degrees** To effectively leverage technology,

/ance social mobility, and close equity gaps, IHEs should begin building an ecosystem to support
digitally verifiable learning records, also called digital credentials, as part of their comprehensive
COVID response strategy. Digital learning records are a secure and detailed record of verifiabl

th one to another. They include

data on discrote achievements and can provide deeper insight on the
‘specific skills that are represented by a degree or certification. O
‘This ecosystem should be designed around students, with

the goal of empowering them with ownership over their
learning records, including how and with whorn they are
shared. Records shouid be published in a format that
facilitates interoperability and the transiation of a
student's skills, competencies, and knowledge across
different educational and workforce institutions.

IHES can also seek to aid students who wish to

Screening Testing: According t
to asymptomatic individuals.* Yet, a recent COC an3
1,800 public and private non-profit 4-year IHES founc
srotocal for screening testing of

Institutes of Health-funded study estimates that 96%
with routine testing.* Accordingly, CDC recommends
who are fully vaccinated and those who are not, shot

Implement entry screening testing at the beginning
should be required to receive a negative result prior {
capacity, provide serial screening testing? for asympf
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by conducting outreach to
students, inviting them back to the institution and le)
ensuring official transcripts are readily available

without holds on students’ accounts. HEERF dollars

may be used to discharge institutional debts that may

be holding students back from reenrolling or transferring

to another college. The Department encourages

institutions to discharge such debts.
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'HEERF dollars may be used Resources to support these offorts:
i instif ® Building the Digital Credential for
students back from @ How Digital Credentials Advance Student Mobility
reenrolling or transferring © How Digital Credentials Will Reshape Higher Ed
to another college. The o Credential Transparency Description Lanquage
@ Open Skills Network
institutions to discharge @ Case Study: Georgia Institute of Technology
‘such debts. @ Case Study: Elon University in North Carolina
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